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experimental method. Explam five dlsadvanta es of t.hlS method. (10 marks)

-1|-| \l’"““ "a‘,.‘n- O Yo - laiez

Yl./ (a) One of the methods that a marketing researcher may use to collect primary data is the

(b) There are certal ﬁ§p_ccts of a product that may be the basis of a stl_idy in a marketing

research exercise. Outline ﬁY_Q_SU_ClQS_&tS (10 marks)
"f)V-— & ?n(K'lr ]
| %/ (a) Igescnbc five research question-related activities that a‘glark f}mg researcher should
undertake in a marketing research exercise. & \f & (10 marks)
L,‘
(b) There are certain factors that should be considered when eval uating the source of
secondary data used in marketing research. Explain five such factors. (10 marks)
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) 3. (a) Outliﬁe fogﬁ roles of hypothesis in the marketing research process . (8 marks)

(b)y Explain six benefits that a marketing researcher may derive from integrating computers

in data analysis. (12 marks)
| 4. (a) Describe four types of studies that a researcher may undertake in a marketing research
exercise. (8 marks)
(b) Explain six disadvantages of using self-administered surveys in the data collection for
a marketing research exercise. (12 marks)
5. (a)  Explain five factors that a marketing researcher should consider in determining the
sample size to use in a marketing research exercise. (10 marks)

(b)  Mapengo Company Limited intends to segment it’s market. Highlight five benefits that
: the company may derive from un ertaking marketmg research exercise before

segmenting the market. qﬁj"‘e g (10 marks)
(a) There are certain factors tha eting tEsearcher should consider when selecting a

method to use in data analysis. Explain five such factors. (10 marks)

.

(b) A contracted research consultant has submitted a written research proposal to the
marketing manager of Neza Company Ltd. Explain five benefits of having such a
written proposal. (10 marks)

7. l/(a) Describe five types of reports that a marketing researcher may use to disseminate the
results of the research undertaking. (10 marks)

(b) Highlight five qualities that a research report should possess for it to be considered as
being good. (10 marks)
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