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Explain five goals that a marketing firm may strive to achieve. (10 marks)

Explain five ways in which the technological environment influences marketing
activities of an organization positively. (10 marks)

Describe five characteristics of the growth stage of a product life cycle. (10 marks)

Explain five instances when a firm may adopt promotional pricing strategy.
(10 marks)

Bunny Limited recently segmented its market. Explain six benefits that the firm will
derive from this activity. (12 marks)

Describe four circomstances under which a firm may engage in a new buying situation.
(8 marks)

Explain five company-related factors that may influence the choice of a distribution
channel. (10 marks)

Kentack Limited uses electronic billboards to advertise its products throughout the
country. Outline five advantages of using this medium. (10 marks)

Describe five aspects of customer service that service providers should take into
account when performing their duties. (10 marks)

Nena Enterprises has recently embraced the use of direct marketing to promote its
products. Explain five benefits that the customers may derive from this method.
(10 marks)

Various activities are undertaken in the physical distribution of products.
Explain four such activities. (8 marks)

Describe six steps that a firm should follow when setting prices for its products.
(12 marks)

Adopters of new products have been observed to go through various stages of the
adoption process. Describe five such stages. (10 marks)

Explain five factors that may affect the marketing mix elements of an organization.
(10 marks)
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