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SECTION A (32 marks)

Answer ALL the questions in this section.
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1. List three modes of transport that 2 producer could use to move goods to the users.
o SRR (3 marks)
2. State three ways in which a rnarketlﬂng researcher could collect primary data (3 marks)
— Prflra 3 WAoo it
3..  State four @Tctors, that a marketer shouxlcwilconmder when gelectmg the packaging for a product.
7 CERY I frire (4 marks)
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4. Llst three goals that a marketmg firm wou}fl seek to achieve when choosing a marketing
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channel to use., s \dfm"? i A s e oot (3 marks)
3. Identify three roles of sales promotion in marketing communication. 0 (> S + ' (3 marks)
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6. State four reasons that could make a dissatisfied customer fail to complam L T :(4 marks)
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7. List three internal Sources ‘o‘f marketmg 1nformat10ri PR "'f, ;e ¥ (3 marks)
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8. State three crrcumstances under which a firm would ddopt the surv1va1 pncmg strategy for its
N products. ( h\”f‘ﬂ’{ e . SERE (3 marks)
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-9. List three cost- onented methods of determining the price of a product. V‘ s (3 marks)
-10.  State three factors that may have contnbuted to rapid growth in direct marketing
communication in recent times. ( , : ‘ (3 marks)
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SECTION B (68 marks)
Answer any FOUR questions from this section.
All questions carry equal marks.
HT (a) Grading of goods is an important activity in the marketmg process. Explain six benefits
that a firm may derive from the activity. (9 marks)
(b) Reducing the price of a product may be viewed negatively by consumers’- ('f;'i ' {Le
Outline four such negative ways in whrch consumers may view the price reductron
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27 (a) ABC Company Limited has demded to develop 4 Tiew product. Ch=
Explain four reasons that may have prompted the company to make this move.
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(b) Expfa?n six reasons that couleci make a firm to spdnSOr an event as a public relations
exercise. - T fL (8 marks)
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13. (a) Highlight six customer care services that a retailer offers to cl}/f:%ﬁj -
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(b) Explain four functions of marketing research, in an organization. irs * +\‘ (8 ‘marks)
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14. (a) The incidences of shoplifting have increased sharply in recent years. -

olck I Legf Explain six measures that retail stores could take in order to deter such behaviour.
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(b) Expfam four ways in Wthh a marketing department could 1 lmprove the quality of
services offered to customers. - Be \iskema H«z (WS AT (8 marks)
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\@ (a) ZYZ company Ltd has launched arpadvemsmg campaign for one of its products
Explain six functions of such a campaign. (9 marks)

(b) Explain four circumstances under which a firm could adopt the market skimming
strategy in its operations. (8 marks)

THIS IS THE LAST PRINTED PAGE.

1902/102 3
July 2016



